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MEET THE BLIND MONTH 2012

Meet the Blind Month is our nationwide campaign to increase awareness of, and support for, the National Federation of the Blind (NFB). This person-to-person awareness campaign is designed to increase the understanding that the NFB is the country’s prominent membership organization of blind people and that we are the recognized resource when it comes to vision loss, blindness, and rehabilitation. While NFB affiliates work on community activities all twelve months of the year, Meet the Blind Month provides a time for nationwide focus on public awareness.

During Meet the Blind Month, NFB chapters throughout the country are encouraged to conduct a variety of activities to spread this message to their local communities.  NFB members are asked to interact with the public in a number of venues, providing outreach to groups and individuals, including those who are losing or have lost vision.  The NFB Jernigan Institute supports these grassroots activities by coordinating the nationwide campaign and providing access to video and other materials. 


This year, as a part of Meet the Blind Month, we will be upping the ante by implementing not one, but two challenges! As with last year, the first challenge is to organize innovative and creative events in local communities in support of Meet the Blind Month. We welcome all chapters and affiliates to join in this challenge to develop the most unique event. Our second challenge is designed specifically for those chapters and affiliates who have not hosted a Meet the Blind Month event. Twenty-seven affiliates are eligible for this contest. Each event submitted by an eligible affiliate or chapter will go into a drawing for a prize. So, the more events you host, the more likely you are to win! A list of the eligible affiliates can be found on the Meet the Blind Month homepage. Regular e-mail updates will be dispersed during the month of October with helpful tips and submitted activities by chapters and affiliates. 

INTRODUCING CHALLENGE #1

Execute an innovative and unique event during the month of October for Meet the Blind Month. Please see below for challenge qualifications.
CHALLENGE PERIOD: The challenge will take place during the month of October, beginning with the first day of the month and ending with the last day of the month.
ELIGIBILITY: Each chapter and affiliate is encouraged to participate in the challenge. You can qualify your event for the challenge by filling out an event form and submitting it either online or by e-mail to mbaugh@nfb.org. Meet the Blind Month event forms can be found on the Meet the Blind Month homepage or can be requested by e-mail, mbaugh@nfb.org, or by phone, (410) 659-9314, extension 2371. All events must be submitted before or during the month of October. 
PRIZE: To be announced and given to the winner. On November 5, 2012, the most creative and unique events will be posted on the Meet the Blind Month home page to be voted upon. Those who do not have Internet access may call to cast their votes. The voting period will close on November 12, 2012. The winner will be announced during the month of November. The state with the highest number of events will also be announced for bragging rights. This means that full participation in any given state, of both the chapters and affiliates, is recommended. 
HOW TO PARTICIPATE: Gather your chapter members or affiliate members and prepare for a month of creative thinking and community outreach! Submit your event to mbaugh@nfb.org in advance to have it promoted through the NFB Jernigan Institute. 


Execute your great ideas and then fill out the Meet the Blind Month event form. E-mail Mika Baugh at mbaugh@nfb.org, or fax the form to (410) 659-5129.  Please make sure to provide an honest, detailed description, and/or list of all of your executed activities no later than 12:00 p.m. Eastern on November 1, 2012. Include pictures, links to social media promotions, news articles, and video and audio clips. All pictures sent in will not be used without consent from the chapter or affiliate. Each activity submitted will enhance the chances of winning! 

Although this challenge will be fun and competitive, it is important to remember the real reason we are having the challenge:  to increase awareness of, and support for, the National Federation of the Blind.
INTRODUCING CHALLENGE #2


Get involved in Meet the Blind Month! For those chapters and affiliates who did not host an event last year, host as many events as possible during the month of October. Please see below for challenge qualifications. 

CHALLENGE PERIOD: The challenge will take place during the month of October, beginning with the first day of the month and ending with the last day of the month.

ELIGIBILITY: Any affiliate who did not host a Meet the Blind Month event during the 2011 campaign is eligible for this challenge. For a list of qualifying states, please visit the Meet the Blind Month homepage. You can qualify your event for this challenge by filling out an event form and submitting it either online or by e-mail to mbaugh@nfb.org. Meet the Blind Month event forms can be found on the Meet the Blind Month homepage or can be requested by e-mail, mbaugh@nfb.org, or by phone, (410) 659-9314, extension 2371. All events must be submitted before or during the month of October.

PRIZE: To be announced and given to the winner. Each event hosted by a qualifying affiliate or chapter will earn one entry into a drawing for this prize. Therefore, the more events you host, the more likely your affiliate or chapter is to win the prize. However, even if you only host one event, you are still entered to win. The winner will be announced during the month of November in conjunction with the winner from Challenge #1. Remember, if your affiliate is eligible for Challenge #2, you have the chance to win both challenges, so be creative and innovative when choosing your events! 
TOOLS AVAILABLE TO SUPPORT YOUR EVENT

LITERATURE: Each chapter and affiliate will have access to the same literature for distribution during activities. Please be sure to place your order at least one month before your event. The Who’s Whozit curriculum packets will include everything you need to do the presentation, including materials for twenty-five students and a guide with talking points and discussion questions.  You can order the following materials online: 
· Braille alphabet cards

· What is the National Federation of the Blind? brochures
· Do You Know a Blind Person? brochures
· NOPBC brochures

· Are You a Senior Struggling with Vision Loss? brochures
· NFB Jernigan Institute brochures

· NEWSLINE® brochures

· NEWSLINE® applications

· Blind veterans’ brochures

· Is Your Diabetes Getting Complicated? brochures
· Meet a Working Guide Dog Team brochures

· NFB-Link brochures
· Kernel books

· Straightforward Answers About Blindness 
· Text-to-give cards
· Who’s Whozit packet (Grades K-2)

· Who’s Whozit packet (Grades 3-5)

· Who’s Whozit packet (Grades 6-8)

· Who’s Whozit packet (Grades 9-12)
· Jake and the Secret Code

Requests for literature may be made online or by contacting Mika Baugh at (410) 659-9314, extension 2371, or by e-mail, mbaugh@nfb.org.
PROMOTION: Want help promoting your event? Call Mika Baugh at (410) 659-9314, extension 2371, as early as you can for ideas and suggestions on how to best market your event. 
T-SHIRTS: Meet the Blind Month T-shirts will be sold through Tidewater, a printing company. This is a great way to unify your team at events and as a fundraiser. Please see the attached T-shirt order form and T-shirt description. Payment must be made at the time the order is placed. You can order shirts in one of five colors: aquatic blue, lime green, ash grey, light sand, and light pink. All shirts are made with black and purple lettering. The front of the shirt reads “National Federation of the Blind Meet the Blind Month 2012.” The back reads, “Build the Dream” in large block lettering with the Whozit logo and the text-to-give information underneath. 
SUGGESTIONS TO GET YOU THINKING

There are affordable ways to host an activity. Get creative! Consider in-kind materials, involving local partnerships and/or sponsors, and using social media and community bulletin boards to advertize. The sky is the limit!
· Host an event in your community such as:

· NFB neighborhood clean-up: Involve the community in beautifying your neighborhood. This is a perfect opportunity to discuss the NFB and the great work we do! Most cities’ waste management services will lend out pick-up sticks and garbage bags.

· Host a carnival or festival: October is a great month for festivals as it is the beginning of fall and Halloween. Have activities that involve sleep shades and  blindness skills. Have a booth for NFB donations with information about the NFB and our programs.
· Create your own fun event that gets the community involved and interested about the NFB and our work.
· Local events: Find out about local events and learn how you can get involved. Maybe there is an event happening that will allow you to set up a booth. Many universities allow non-profits to set up booths in a specific location on campus for donation collection and information distribution. Find out about performing arts in your community. Many plays and recitals will dedicate a performance to a cause and collect donations at the end of the performance. You will never know until you ask.

· Use your connections: Think of all the people you know and who they work with. Find out if they can provide you with opportunities. Do you know any teachers that would be willing to let you teach a class? Do you know anyone who owns a store who would be willing to let you leave literature about the NFB there or maybe collect donations?

· Text-to-Give: Provide opportunities for others to give to the NFB with text-to-give. When you give presentations and/or meet new people, ask them to text “Blind” to 85944 to donate $10. Better yet, wear your Meet the Blind Month T-shirt as it already has the text-to-give information on the back!  The money raised through the Imagination Fund benefits both the NFB Jernigan Institute and each of our affiliates.  

A one-time donation of $10 will be added to the donor’s mobile phone bill or deducted from his or her prepaid balance. All charges are billed by and payable to the donor’s mobile service provider. Service is available on most carriers. Donations are collected for the benefit of the National Federation of the Blind by the Mobile Giving Foundation and subject to the terms found at www.hmgf.org/t.  Messaging & Data Rates May Apply. You can unsubscribe at any time by replying STOP to short code 85944; reply HELP to 85944 for help. Text-to-give literature can be found in the provided Meet the Blind Month Challenge packet. 
· Teach a lesson: Look into your local elementary schools and find out if you can teach a lesson on Braille or about blindness skills to sighted kids. Provide tactile coloring sheets and teach them their names in Braille. 
· Who’s Whozit: 

1. In August, contact an elementary, middle, or high school in your area. 

2. Arrange to present the Who's Whozit to a class (or classes) during the month of October – the earlier in October the better. 

3. Order your Who's Whozit materials by September 10. 

Each package of Who's Whozit materials will include:

1. A program guide (focused on both blindness and philanthropy) and appropriate literature tailored to your target audience (elementary school, middle school, high school, or the general public)

2. Braille alphabet cards

3. Whozit coloring page or die cuts

4. Additional materials as needed for the various age groups


A Whozit, alphabet card, and additional materials as needed, will be given to each student who attends the Meet the Blind Month presentation (teachers are welcome to participate as well).   
· Public speaking engagements: Remember that many civic and community groups are looking for interesting speakers for their luncheon or dinner meetings.  Groups that could be contacted include: Elks, Kiwanis, Lions, Masons, Rotary, garden clubs, neighborhood associations, church groups, low-vision support groups, senior centers, companies hosting brown bag information luncheon meetings for employees, labor unions, PTAs, and any other such groups you have in your neighborhood.  


Choose some of these points to emphasize when meeting the public, interacting with the media, and giving presentations:


With a membership of over fifty thousand Americans, the National Federation of the Blind is the largest membership organization of blind people in this country, with more than seven hundred local affiliates and chapters as well as many divisions and interest groups.


The mission of the National Federation of the Blind is to achieve widespread emotional acceptance and the intellectual understanding that the real problem of blindness is not the loss of eyesight but the misconceptions and lack of information that exist.  We do this by bringing blind people together to share successes, to support each other in times of failure, and to create imaginative solutions.


An organization of blind people is the best resource for individuals facing vision loss, their families, professionals who work with the blind, and governmental officials who deal with issues of importance to the blind.


The NFB Jernigan Institute is the first and only research and training center on blindness developed and operated by an organization of blind people.  The programs, services, research, and technology of the Institute reflect, first and always, the consumer perspective and are responsive to the pragmatic needs of the blind in a way unique to an organization of blind people.


The two biggest barriers facing the blind are access to information and public attitudes towards blindness.  We seek to eradicate both of these barriers with programs like the NFB Blind Driver Challenge (BDC).

The NFB BDC is a program to build nonvisual interface technologies that will empower blind people to drive a car independently.  The BDC focuses on the development of new technologies that will have a major impact on our society as a whole, and will advance access to visual information for the blind around the world.
We are leading the way in the promotion of access to technology for the blind by advocating for the implementation of national technology access standards, conducting educational activities to inform technology developers and others of the importance of access design, and assisting technology companies in their efforts to market helpful nonvisual access technology applications.

· Take the opportunity that Meet the Blind Month offers and get out into your community to show folks that it is respectable to be blind!  Teach a yoga class, build a house with Habitat for Humanity, serve in a soup kitchen—the sky is the limit.  Take pictures and let us know all of the unique things you are doing to promote the cause!
· Try not to overwhelm individuals with literature right away unless they ask for literature. Start a conversation and get them pumped up about the NFB. Tell them how much the NFB has helped you and share your own experiences. Then ask if they would like literature and to learn more about how they can help the NFB. 
· Things you may want to include in your event:

· Participation of non-NFB members at an event

· Using social media to promote an event

· Flyers and other marketing of activities

· Passing out literature

· Creativity

· Raising money
· Demonstration of teamwork and the NFB philosophy

For more information regarding Meet the Blind Month, please contact Mika Baugh at (410) 659-9314, extension 2371, or by e-mail, mbaugh@nfb.org. 
