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Job Posting
Title: 

Vice President of Marketing and Public Relations
Location: 

Seattle, Washington

Dept.: 

Marketing and Communications  
Reports to: 
President and CEO 
Status/Shift: 
Full-Time/M-F
Salary:

Equivalent with knowledge, skills, and experience
The Lighthouse for the Blind, Inc. is a successful manufacturing social enterprise, with over 60 years of experience in precision machining, that is committed to making jobs accessible to individuals who are blind. Our manufacturing operations center on producing an array of machined parts and plastic injection molding for various aerospace manufacturers, as well as a host of office products and hydration equipment sold to the Federal Government under the AbilityOne Program. The Lighthouse offers Contract Management Support closeout services for commercial, federal, and military customers. We also run a Contact Center, which places and receives inbound and outbound calls for a large span of assorted clients. Lastly, we operate eight AbilityOne Base Supply Centers (BSCs) up and down the west coast that offer easy customer access to Lighthouse products, direct feedback and communication with customers, and employment opportunities for individuals who are blind in geographic areas not served by larger nonprofit agencies.

If you are interested in being a part of a dynamic and engaged social enterprise that values: Accessibility, Accountability, Communication, Community, Confidentiality, Respect, Safety, Teamwork, Training, and Upward Mobility, you are encouraged to apply for the below position.

Purpose:
Ensure the Lighthouse mission is positively reflected and effectively promoted through multiple channels of engagement, including personal interaction with stakeholders, advocacy efforts with elected officials, and clear, consistent messaging through print publications, website content, and social media posts.

The Vice President of Marketing and Public Relations is a member of the Strategic Leadership Team and oversees the Director of Marketing, Director of Government and Public Relations, and Community Engagement Manager. Primary functions include providing strategic direction, support, and guidance to direct reports, as well as collaborating with the Strategic Leadership Team to address organizational goals and advance the strategic plan.

Responsibilities:
· Position the Lighthouse as the subject matter expert on matters including visual impairment, issues impacting individuals who are DeafBlind, employment, job accommodations, technology training, braille instruction, accessible transportation, etc.

· Connect with the communities in which the Lighthouse operates, including civic boards, media, disability advocacy groups, private employers, etc.

· Inform public officials, Congressional members, and stakeholders of key Lighthouse initiatives, accomplishments, and capabilities; raise awareness of issues impacting the Lighthouse and its employees with disabilities, and advocating for solutions

· Participate on coalitions as appropriate

· Ensure quality control over all messaging and materials

· Ensure consistent, cohesive, and mission-related communications throughout the Lighthouse and to all Lighthouse stakeholders

· Assure all messaging (verbal, print publications, and digital content) positively promotes the Lighthouse

· Prioritize legislative and advocacy efforts with government relations/public policy

· Ensure value in tours and public speaking opportunities

· Monitor effectiveness of tours and speaking opportunities

· Some travel required

· Some evening and weekend work required

· Other duties as assigned

QUALITIES:

· Collaborative, Creative, Flexible

· Strong written and verbal communication skills

· Skilled in designing presentations and comfortable with public speaking

· Diligent about meeting deadlines, able to multi-task and remain flexible

· Pays close attention to detail while maintaining awareness of big picture

· Friendly and approachable with a positive, can-do attitude

· Self-directed and able to effectively work as a contributing member of a team

· Responsive to internal and external stakeholders

· Extremely well organized

· Good problem solver

· Maintains a professional demeanor

Requirements:
Education:
Master's (preferred) or bachelors degree in blindness rehabilitation or counseling, marketing, communications, or related disciplines

Experience:
Seven years of supervisory experience leading a department (marketing, communications, or related discipline)
Extremely knowledgeable about blindness and rehabilitation
Familiar with the AbilityOne Program
Deep understanding of digital accessibility
Proficient with Microsoft Word, Excel, and PowerPoint; SmartSheets; Zoom and other virtual meeting applications

Ability to work schedule as assigned

The Lighthouse for the Blind, Inc. is an equal opportunity employer and does not discriminate on the basis of age, sex, marital status, sexual orientation, gender identity, race, creed, color. National origin, honorably discharged veteran or military status, or the presence of any sensory, mental or physical disability or the use of a dog guide or service animal by a person with a disability. 

FEDERAL CONTRACTOR

In compliance with federal law, all persons hired will be required to verify identity and eligibility to work in the United States and to complete the required employment eligibility verification document forms upon hire.

To submit an application for this position or for more information about the Lighthouse for the Blind, Inc. please visit www.lhblind.org/jobs  


