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Job Announcement
Title:  


Service Business Development Director

Location:


Seattle, Washington

Department:

Communication

Reports To:

VP of Communications and Service Business

Hours:


Full-Time, M/F, Days

Posting:


October 28, 2014 - January 28, 2014

Summary

The successful Service Business Development Director candidate will create and implement a business development strategy that will expand on current service capabilities as well as identify new service business opportunities, build customer relationships, and negotiate and close business deals.  Work closely with the Communications Department, and Operations to grow and enhance initiatives to forward The Lighthouse for the Blind, Inc.’s mission to create jobs for people who are blind with a profitable margin.  Work closely with the Communications Department‘s current service business directors and supervisors to expand service business capabilities, establish relationships that will attract new customers and strategically improve the company’s market position for financial and job growth.  Provide outreach training/mentoring as part of our efforts to provide leadership opportunities to our employees.  

Responsibilities

Business and Service Business Development 

· Support and grow the business opportunity through relationship building and management 

· Develop annual national service business development plan, based on overall Lighthouse plan, and implement it in cooperation with Communications team members

· Work closely and regularly communicate with VP of Communications and CEO to support implementation of LH strategic plan which extends to the external Communications plan, Government Relations plan, and help create a business and service business development strategy. Includes determining meeting and customer touches, developing key communications, and reporting back to Executive staff

· Ensure that all business development and marketing activities are managed in accordance with overall Lighthouse department communications plan, activities, and strategic plan goals
· Identify and implement ongoing training to ensure that this position aligns with LH initiatives, all products, all capabilities, and all communications platforms

· Develop and deliver on national business goals and outcomes with VP of Communications, CEO, and key staff

· Determine service business collateral needs in conjunction with Communications and Marketing Manager/Marketing Director 

· Work with VP of Communications and other Executive Staff to develop LH service business development strategies

· Work w/ VP of Government Relations on state use law as it pertains to service business

· Ensure that all relevant information on customers, stakeholders, media, donors and prospects is tracked in Salesforce

· Become familiar with all current service businesses, potential service business competencies, customers and potential customers

· Set-up meetings and tours of the LH and host meetings to further service business contracts and sales

Public Relations

· Identify opportunities to further awareness of the Lighthouse mission in the service business, commercial, and federal marketplace 

· Along with the Communications Department, act as a spokesperson for the organization and represent the LH at designated activities to enhance the organization's presence and profile within the national community  

· Communicate with customers to keep them informed of LH goals and accomplishments and to identify changes in the marketplace

Management and Leadership

· Build positive relationships with all employees. Responsibility for getting to know employees and their stories and experiences. Provide leadership and guidance to employees so that they want to tell their stories and spread LH mission
· Participate in bi-weekly Communications department meetings to keep team updated on tactics, strategies, and goals

· Facilitate effective team work and constant and open communications among potential and current customers and Lighthouse Communications staff and Executive Team 

· Provide information in support of monthly revenue reports and annual projections while understanding service business, business, fundraising revenue goal, overall LH business revenue goal and how they are dependent and related 

· Work with Lighthouse Executive staff, Communications Staff, and Operations staff in identifying, cultivating, and soliciting new and current customers

· Develop appropriate stewardship and reporting activities, including regular communications from staff and board

· Create leadership opportunities and facilitate appropriate training and support to blind and low vision employees to maximize their participation in outreach activities including tours and presentations/public speaking 

Minimum Requirements

· Bachelor’s Degree in business, communications, marketing or related field.

· Master’s Degree strongly preferred

· Proven track record in lead generation and procuring new service business

· Experience and knowledge of service businesses; Contact Contact Centers, Contract Management, ADA Compliance, Recruiting, and Business Solutions
Specialized Skills

· Close community connections and marketplace understanding of all LH business endeavors
· Close national connections and marketplace understanding of all LH stakeholders  
· Experience with the AbilityOne program, DOD, DLA, Navy and other government customers
· Experience within commercial service business communities in the Pacific Northwest, CA, and HI
· Understanding of the values and culture of the blind and Deaf-Blind Community.

· Knowledge of ASL or foreign language or willingness to learn

· Experience with customer management software (Salesforce or comparable CRM) or comparable contact-management/customer relations database 

· Extensive written communications skills a must 

· Enthusiasm to communicate mission and strategic goals to external community

· Extreme attention to detail and organizational skills

· Ability to work independently, with a lot of attention to follow through
· Excellent skills in the use of computers for:

· Word processing 

· Spreadsheets – Excel

· E-mail 

· Internet

Years and Type of Experience

· 10 years minimum of proven and advanced non-profit or business experience

· Experience with public speaking and communication skills with various audiences such as customers, employees, government officials, public, press, and community members

· Experience with promotions and communication via social media (e.g. Facebook, Twitter)

· Experience working with and speaking for diverse groups 

· Knowledge or /experience with people who are blindness/low vision 

Preferred

· Ideal candidate will have experience working in a nonprofit organization with geographically and politically diverse “chapters” or “satellite” operations (e.g. Boys & Girls Club, Lions Club, Make-A-Wish Foundation, multi-site health care organization, or university alumni chapters)

· 5 or more years of progressive management experience in a nonprofit sector organization preferred

· Experience with people with disabilities

· Ability and willingness to work nights and weekends 

· Ability to travel

· Willingness to serve on additional committees

Equal Opportunity Employer, Male / Female / Persons with Disabilities / VEVRAA

FEDERAL CONTRACTOR

Please send resume to:

Kevin Daniel, Sr. Director of Strategic Recruiting

The Lighthouse for the Blind, Inc.

2501 S. Plum Street 

Seattle, Washington 98144

Fax number:
206.436.2244

Telephone:
206.973.4060

E-Mail:  
jobs@seattlelh.org 

For more information about employment at the Lighthouse, and to download an application form, visit our website

www.seattlelighthouse.org/job_postings
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