FOR IMMEDIATE RELEASE [12 pt. Times New Roman, single-spaced, all caps, aligned left]

CONTACT: [all caps, aligned left …]
Jim Antonacci, President [end all caps, rest of format is the same]
National Federation of the Blind of Pennsylvania

42 S. 15th St., Philadelphia, 19102

(215) 988-0888

president@nfbp.org
Donna Hill, media relations

(570) 833-2708

dwhill@epix.net
[Subject line and subtitle: bold and centered, can be 14 pt]
[Body of press release: 250 to 500 words, 12 pt, aligned left with 2 line breaks between paragraphs. First paragraph should have all pertinent info for events: date, time, location, sponsored by, and short purpose. Try to limit to 50-60 words max. Try writing the entire body of the press release like a little article, complete with a quote or two from involved parties; make it something that a busy journalist could either publish as-is or build on.]
### [ the use of 3 number signs aligned left or sometimes centered below the body of the press release is a standard indication that the release itself is over. The paragraphs below give the journalist standard information about the organization. This one is used at the end of all NFB press releases. For other organizations or individuals, this is a good resource for general info about yourself that doesn't need to clutter up your press release. Remember, the journalist is busy. You have very little time to get his/her attention, so make subject lines and first paragraphs pertinent and attention-grabbing. Don't use the name of the organization in the subject line. Avoid exclamatory comments such as 'the most exciting, altogether; show don't tell the journalist why this story is worth more than a five-second glance. Double-check what you've written for accuracy, confirm spellings of names and products (with sources and/or via Google search), do a Spell Check, but don't rely on it for everything.]
About the National Federation of the Blind:
With more than 50,000 members, the National Federation of the Blind is the largest and most influential membership organization of blind people in the United States.   The NFB improves blind people’s lives through advocacy, education, research, technology, and programs encouraging independence and self-confidence.

It is the leading force in the blindness field today and the voice of the nation's blind.  In January 2004 the NFB opened the National Federation of the Blind Jernigan Institute, the first research and training center in the United States for the blind led by the blind. 

