(on main page, now)
Getting press coverage starts with recognizing that we all have many stories, learning to notice them and creating the proper angle for your local news source. For instance, your local paper probably won't want to do a story about the NFB Scholarship program awarding 30 scholarships annually. However, if someone in your area wins one, that local angle might get there attention. 

There are many regular NFB programs which provide perfect opportunities for publicity. In addition to scholarship winners, keep a look out for local Braille Readers are Leaders participants, Youth Slam attendees and people involved in other NFB happenings. 

Also, when significant legislation is introduced, passed or even tabled, officers in NFB affiliates, divisions, groups and chapters can use the occasion to send a press release to comment on the importance of the legislation. Often, the NFB's Chris Danielsen will send out a press release, which gets circulated through the NFB lists. These releases contain valuable information which you can use in drafting your own release. Remember, however, that the NFB releases are distributed nationally. You still need to put your best local spin on it up front to get local press attention.

